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After three years’ close attention and in-depth research of China’s security and protection
(hereinafter referred to as SP) industry, Sinotrust Industrial Market Research Services released
the 2009 China Security and Protection Market Research Report in June 2009, covering all SP
market players including manufacturers, contractors, system integrators, and distributors.

The 2009 China Security and Protection Market Research Report of Sinotrust offers:

e Comprehensive Research Scope

e Full coverage of SP products: the study covers all SP technologic products, focusing
on Video surveillance system, burglar-alarm system, access control system, and
intercom & patrol system.

® Perspective from one end of the Value Chain to the other: this study probes all
stakeholders in China’s SP industry value chain including manufacturers, contractors,
agents, distributors, system integrators, MRO service (maintenance, repair & operation
service) providers, through to customers and end users.

e Holistic angle of content: this study researches all aspects of China’s SP market,
consisting of market scale, large events, customers, channels, competition environment
and so on.

e Profound Insight

Although featuring a wide coverage, the report is far from general talks, but conducts profound

research in many crucial areas in China’s SP market.

¢ Understanding on 11 customer industries: the report highlights intensive consumer
industries study, featuring 1,500 consumer samples. 24 major consumer industries have been
chosen and been clustered into 11 areas due to their similarities such as investment subject,
application environment, and consumer demands and so on. this report proceeds with detailed
studies of 11 key customers industries from different perspectives such as market size, market
trend, customer behavior etc, including residential, industrial, office building, public transport
centre, public facilities, government investment, finance, retail, entertainment, hotel, important
repository of material

e Key players profile in the market: the report researches not only all types of SP enterprises
from a general view, but also highlights the SP key enterprises in terms of their profits,
channels, etc.

e Trends and Opportunities: Sinotrust analyses from various aspects the influence of
large initiatives, plans and projects such as “peaceful cities”, “Strengthening police through
science & technology”, “3111" projects, “4 trillion RMB government stimulus program for
investment” and so on, which could affect China’s SP market.

e Current Products in the market: concerning key products of SP industry such as camera
and DVR, Sinotrust carries out in-depth analysis from the perspective of their technology,
market scale, manufacturer concentration ratio, technology development etc.

¢ Reliable Methodology

This report is entirely based on first-hand information as follows:
e Approx. 500 in-depth interviews: samples covering various SP participants.
e 2,000 quantitative interviews: samples covering SP 11major application industries.
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e 2003-2009 Market Size of China’'s SP industry
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In 2008, although China's SP industry experienced natural disasters, financial crisis, increasingly
rising cost, and dropping profits, driven by the government-sponsored projects and some
significant events, the SP market maintained rapid and sustained development with growth rate
exceeding 20 % and industry output reaching 950 billion RMB (including physical and technical
protection market) .

® SP Customer Research

As the SP market competition intensifies and customers’ requirements upgrades, it’s vital and
necessary for SP enterprises to gain a timely, comprehensive and in-depth understanding to
their customers. The report has selected a total of 24 industries as research objects, which are
clustered into fields according to their characteristics, with their market share as shown in the
following diagram.

In terms of industries clustering, six industries have been generalized into one category:
industrial filelds owning to their similarities. The six industries include petrochemical, iron &
steel, water conservancy project monitoring, mining, coal-fired power and water power
industries.

The industrial fields has been chosen as an example of our display. The research result below
has been trimmed.
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The SP market size of industrial fields in 2003-2009

With the spread of SP products, the application keeps expanding from the very limited
application in special institutes in 1980’s to factories, public area, residential building in
21 century. And the industrial application has undergone considerable growth with
CAGR of 18% from 2003 to 2009.
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In 2008, the petrochemical industry was the largest SP investor, accounts for 39% in
the industrial area, mainly owning to energy be of great strategic importance of
national development, and the large volume of newly-added fixed investment in
petrochemical industry.
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The key buying factors in industrial fields

As for the key buying factors, customers in industrial areas regard the quality and
performance of products as the most important factor, followed by technical support and
after-sales service; but the price of the product is not very important, because security
investment in industry has small proportion in the overall investment. In this field, foreign
manufacturers have the advantages in the high quality products and new technology.

In product procurement, less than one fifth consumers entrust engineering contractor for
procurement and construction of SP project; in other occasion owners themselves
participate in product sourcing, particularly, supervisor units taking the larger share in
unified purchase.

The brand awareness in industrial fields

According to investigation, 30% of industrial consumers tend to use foreign brands of SP
products. After all, the industrial area demands not high-level technical and performance
of SP products. The durability of many domestic products is also competitive. With the
wide spread of the industrial application, it can be predicted that the competition between
foreign and domestic enterprises would be intense.

® China’s SP Industry Value Chain Research

China's SP market is a comprehensive market, involved with multifaceted participants and
influencers; the market value chain is shown as follows:
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About Sinotrust Industrial Market Research Services

Sinotrust is China’s leading supplier of industrial market research services. We help our clients
make better business decisions on strategic planning, market expansion, marketing and
investment. Our research fields cover a wide range of industries including automation

control, construction, machinery, chemical industry and metal materials.

Our services consist of Market Opportunity Analysis, Market Entry Study, Industry Value Chain
Research, Market Sizing, Market Segmentation Research, Customer Expectation

Research, Channel Research, Due Diligence (Commercial), Competition Benchmark Research
and Competition Analysis, etc.

To date, we have provided ad-hoc services to more than 100 global companies, mainly serving
their global headquarters, Asia-Pacific headquarters, branches in China and local companies.
We have accomplished more than 300 custom research projects. The annual in-depth
interviews exceed 6,000.

About Sinotrust

Sinotrust is a leading supplier of marketing solutions and credit solutions in China. We

collect, analyze and manage information about markets, consumers and businesses to provide
marketing research, business information, consulting and database marketing services through
integration of information, services and technology. Our products and services help you make
better marketing and credit decisions and develop profitable customer relationships.

Over 80% of the Fortune 500 companies operating in China are using different products and
services of ours. We employ about 1,000 people in our offices in Beijing, Shanghai and
Guangzhou.
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